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Why Direct Mail to New Homeowners is
Still the Smart Choice for Mortgage
Protection Leads Generation

In today's digital age, it's easy to overlook traditional marketing methods like direct mail.

However, when it comes to generating mortgage protection leads, direct mail to New
Homeowners is the smart and effective choice.

With the right strategy, direct mail can offer a personal touch that digital marketing can't
always replicate. Plus, direct mail campaigns can be highly targeted, allowing you to reach
the right audience with the right message.

In this White Paper, we'll explore why direct mail is still a smart choice for mortgage
protection leads generation. We'll take a closer look at the benefits of direct mail, share
some best practices for creating effective direct mail campaigns, and discuss how you can
integrate direct mail into your overall marketing strategy.

So, if you're looking for a new way to generate more leads for your mortgage protection
business, keep reading to learn why direct mail might be the solution you've been searching
for.

Understanding Mortgage Protection Leads
Generation

Mortgage protection insurance is a type of insurance that pays off your mortgage in the
event of your death or disability. For many people, this type of insurance is a smart choice to
protect their families and their homes.

As a mortgage protection insurance provider, generating leads is a critical component of
your business. Without a steady stream of leads, it's challenging to grow your business and
reach new customers.

New Homeowners are your Best Customers

New Homeowners are your best customers. They have just purchased a home and are
interested in protecting their financial security.

There are several ways to generate leads for mortgage protection insurance, including
digital marketing, referrals, and direct mail. While digital marketing is a popular choice for
many businesses, it's not always the best choice for mortgage protection insurance
providers. That's because new homeowner lists are not available with email addresses.
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That’s because the goal of a new homeowner list is to get that name to the market quickly
and accurately.

For this group, the personal touch of direct mail, makes it a viable option for generating
mortgage protection leads.

Be the first to reach the New Homeowners

In the mortgage protection business, the agent who is first in the door is often the one who
gets the business.

New Homeowner lists are available on a weekly, monthly or even a daily basis. The new
homeowner list that will be best for you depends on how many new homeowners move into
your area.

When you work with a quality mailing list provider, make sure they have the best new
homeowner list you can get. Dataman Group Direct in Boca Raton has been providing new

homeowner lists for over 40 years. They are the person should be calling.

Benefits of Personalized Direct Mail for Mortgage
Protection Leads Generation

One of the most significant benefits of direct mail is that it offers a personal touch that
digital marketing cannot replicate. With today’s options in variable printing, it’s easy to
personalize your mailer - with new homeowner name and address.

When someone receives a piece of mail addressed to them, it feels more personal than an
email or social media post.

Direct mail campaigns can also be highly targeted, allowing you to reach the right audience
with the right message. By targeting your direct mail campaigns to new homeowners, you
can increase the effectiveness of your marketing efforts.

Another benefit of direct mail is that it's tangible. People can hold a piece of mail in their
hands, which makes it easier to remember and more likely to be acted upon. Direct mail
campaigns can also be customized to fit your brand and your message, making them an
effective way to build brand awareness and generate leads.

Direct Mail statistics for Mortgage Protection Leads
Generation

While direct mail may seem like a traditional marketing method, it's still an effective way to
generate leads for mortgage protection insurance providers. According to a study by the
Direct Marketing Association, direct mail has a response rate of 4.4%, compared to email
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marketing's response rate of 0.12%. This means that direct mail campaigns are more likely
to generate leads than email marketing campaigns.

Direct mail campaigns are also more likely to be opened than email campaigns. According to
a study by the Data & Marketing Association, the average open rate for direct mail is 42.2%,
compared to email's average open rate of 22.8%. This means that direct mail campaigns are
more likely to be seen by your target audience.

Creating a Direct Mail plan to New Homeowners for
Mortgage Protection Leads Generation

Creating a successful direct mail campaign requires careful planning and a clear strategy.
The first step in creating a direct mail plan is to define your target audience. Who are you
trying to reach with your direct mail campaign, and what message do you want to convey?

If you are targeting new homeowners, you want to focus on these bullet points:

e Financial security

e Protecting Dependents

e Covering critical illnesses or disability
e Preventing foreclosure

o Simplifying estate planning

Once you have a clear understanding of your audience and your message, you can begin to
design your direct mail pieces.

When designing your direct mail pieces, it's important to keep your brand and your
message in mind. Your direct mail pieces should be consistent with your brand and your
overall marketing strategy. They should also be visually appealing and easy to read. A
cluttered or confusing direct mail piece is less likely to be effective than a clear and concise
one.

Tips for creating effective Direct Mail campaigns

To create an effective direct mail campaign, there are several tips you can follow. First,
make sure your direct mail pieces are visually appealing and easy to read.

Use high-quality images and fonts that are easy to read. Second, keep your message clear
and concise. Your direct mail pieces should convey your message in a way that's easy to
understand.

Third, include a call-to-action that's easy to follow. Your call-to-action should be clear and
straightforward, and it should encourage people to take action.
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Effective offers and strategies for marketing
mortgage protection insurance

e Comprehensive Coverage: Emphasize that the insurance offers comprehensive
coverage to protect the policyholder's family and home in case of unexpected events
such as death, critical illness, or disability. Highlight the peace of mind and financial
security it brings.

o Competitive Pricing: Offer competitive pricing options to attract customers.
Provide clear and transparent information about the cost of coverage, including any
discounts or special promotions.

e Customization Options: Highlight the ability to tailor coverage to suit individual
needs. Offer flexible options, such as different coverage amounts, term lengths, and
additional riders, to cater to diverse customer preferences.

e Quick and Easy Application Process: Streamline the application process to make it
convenient and user-friendly. Simplify paperwork, offer online applications, and
provide quick approvals to appeal to time-conscious customers.

e Bundle Discounts: Consider offering discounts or incentives for customers who
bundle mortgage protection insurance with other insurance products, such as life
insurance or home insurance. This can encourage customers to consolidate their
coverage needs and potentially save on premiums.

o Educational Resources: Develop informative content that educates potential
customers about the importance of mortgage protection insurance. Create blog
posts, videos, or guides that explain its benefits, answer common questions, and
provide real-life examples. Position yourself as a knowledgeable resource in the
industry.

¢ Testimonials and Case Studies: Share success stories, testimonials, and case
studies from satisfied customers who have benefited from mortgage protection
insurance. Real-life examples can help build trust and credibility, showcasing the
value of the insurance and its positive impact.

Choosing the right Direct Mail format for Mortgage
Protection Leads Generation

When it comes to direct mail, there are several formats to choose from, including postcards,
letters, and brochures. Each format has its benefits and drawbacks, depending on your
target audience and your message.

Postcards are a simple and cost-effective way to reach a broad audience.
MyDMpostcards.com offers customizable options for mortgage protection insurance agents.
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This is a self-service portal that allows agents to send postcards to the new homeowners
quickly and cost-effectively.

Letters are more personal and may be more effective for targeted campaigns, however they
are more expensive and take longer to fulfill.

Direct Mail services for Mortgage Protection Leads
Generation

If you're interested in using direct mail to generate leads for your mortgage protection
insurance business, there are several direct mail services available. These services can help
you create and execute effective direct mail campaigns. They can also help you target your
campaigns to the right audience and track the effectiveness of your campaigns.

If you are considering postcards, myDMpostcards.com gives you lots of flexibility.

Conclusion

Direct mail may seem like a thing of the past, but it's still the most effective way to generate
leads for mortgage protection insurance providers.

Direct mail offers a personal touch that digital marketing cannot replicate, and it can be
highly targeted to reach the right audience with the right message.

By following the tips and best practices outlined in this article, you can create effective
direct mail campaigns that generate leads and grow your business. So if you're looking for a
new way to generate more leads for your mortgage protection business, consider using
direct mail.

Dataman Group Direct has been providing marketing lists for direct mail, telemarketing, and
digital marketing since 1982. The New Homeowner list is Dataman Group'’s flagship file.
Mortgage Protection Insurance agents have been successful with this list for decades.

For counts, pricing and more information, contact the list professionals at Dataman Group
Direct at 800.771.3282, visit www.datamangroup.com or email us at
dale@datamangroup.com
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